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2.6.1. wUTEINUTETU (M8 ) T18YARa

I19AZDYNTIYTU Vsuuseua
2555 2556 2557 2558 2559
AL UYU LWRY N WUU N 2 80,000 80,000 80,000 80,000 80,000
AL e WY ¥ 210,000 210,000 210,000 210,000 210,000
2.6.2. UUsEUIUTI9Y (V8 UIn)
WU N BUU N 2
- Yauuszana
NUIN LU
2555 2556 2557 2558 2559

1. mldarelunisguanisvi 460,000 460,000 460,000 460,000 460,000
WPINUS uay AdREDU
AaNUR/ Aneiinus
2. atganelunisliddaly 100,000 100,000 100,000 100,0000 100,000
Wauenaidslunsuseyy
WIS
3. AIUTHITINNTT

3.1 UWINgaY 240,000 240,000 240,000 240,000 240,000
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sredelunsudntaudionds 80,000, 80,000, 80,000 80,000 80,000
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KRUIN LNU
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6. Adnegeringiiniafdnw 3,360,000  3,360,0000 3,360,000 3,360,000 3,360,000

7. AUSWITIANTS
7.1 uninedy 10,836,000 10,836,000 10,836,000 10,836,000 10,836,000
7.2 ARy 3,528,000 3,528,0000 3,528,000 3,528,000 3,528,000
STEY 25,200,000 25,200,000 25,200,000, 25,200,000 25,200,000
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3. MaNgATLaAzeNTYLaau
3.1 Mangns
3.1.1  UIUNRUILAA
3.1.1.1 WY A WUU N 2 e litesnin 36 wlein
3.1.1.2 WY ¥ e kidesnin 36 wlegin

3.1.2 laseadanangns

M1919uaAlATIETIINANgATUIIMSISNANMUndin

\neual As. nangnsUTuUTe
S18A5 W.A. 2555
AU N LUU AU U AU N LUU AU U
n2 n2
1. U589 (Course work) — hitloani 12 30 24 30
1.1 3vU9Fu - - 18 18
1.2 Jiaen - - 6 12
2. WNYINUS (Thesis) Loy 12 - 12 -
N7
3. NSAUAINDEATY liivles - 3-6 - 6
N7
4. evvsrulituniaein - - (5) (5)
mheinswunaeanangas Lideendn 36 36 36 36
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3.1.3 59931 I URNINA19)

3.1.3.1 ASAUIANISANET WU N WUU A 2

1) 97U518U7 auulidasnin 24  wiaena
1.1) NUINIBIVIAU 371U 18 WuU78HA
801502  LASWFANENSTING 3(3-0-6)

Business Economics

801503  nsdgyTiiien1sdanas 3(3-0-6)
Managerial Accounting

801504  N1FIANITNTNEINTUYBILAENEANTINBIANTT 3(3-0-6)
Human Resources Management and Organizational
Behavior

801505  AMSUIMITNTLUIUNIININGINT 3(3-0-6)
Business Process Management

801506  N1FAANITNWAIIAAIA 3(3-0-6)
Marketing Management

801507  N1SUIMITNITLU 3(3-0-6)

Financial Management

1.2) BuIn3Yaen Iwulidesndn 6 wiulwha
Tnelddonansednsasolui

801541  MSUTMISeNagMSAMIULUTENBUNTS 3(3-0-6)
Strategic Management for Entrepreneurs

801542  maduguszneunisuasnsFusiugsAa 3(3-0-6)
Entrepreneurship and New Venture Initiation

801543  N19ANIINIBOINT 3(3-0-6)
Tax Management

801544  N15IANSTINAMUANKAZAAS 3(3-0-6)
Retail - Wholesale Management

801545  WIRATIULTIWILE) 3(3-0-6)
Commercialization of Innovation and Change

801546  N1FIATILALATINIGTIND

Business Project Analysis 3(3-0-6)



801547

801551

801552

801553

801554

801555

801556

801557

801561

801562

801563

801564

801565

801566

801567

801571

15

WideiawangiunsuImsdmiugusenaunis

Special Topics in Entrepreneurship

nagnsiazuleuienigshaionuiuladafinduaslgguniu

Strategy and Business Policy for Logistics and Supply chain

n33nn1sAuladafnduaslgauniu

Logistics and Supply Chain Management
nganeiiteafstunisianisladadnd
Laws Relating to Logistics Management
NNFUTMIIARIFUAIMALNIINTEANBFUAN
Warehousing and Distribution Management
NIIANSAUNTN

Quality Management
ﬂ’l’ﬁLﬂ’i’]%ﬁ%@;ﬂﬁ%ﬁJQﬂLﬁlamﬁfﬂmi
Advance Data Analysis for Management
Wdeiliawangiuladannduazleguniu
Special Topics in Logistics and Supply chain
N133ANITTINAEMNS

Strategic Management
NANNISARLAENITIATIBMTINALNS

Analytical and Strategic Thinking
AMEHUNTINALNS

Strategic Leadership
nsdansuianssauagnIsusmnIsUasunla
Innovation and Change Management
n3dan1sAuIngmnITal

Crisis Management
N53ANSBINAENSansugIATEnIaUsEInNa
Strategic Management for International Business
Wt LAYaNIZAIUNITIANISTNAENS

Special Topics in Strategic Management

NSRAIABNAENSINEN1THYTY

Competitive Strategic Marketing

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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801572  wAnIsUEUILAA 3(3-0-6)
Consumer Behavior

801573 ﬂ’l'i?iaﬁ’l'im'ma’mLLUUUjﬂJ’]ﬂ’]i 3(3-0-6)
Integrated Marketing Communication

801574 ﬂ'ﬁ’nmmuﬁal,l,wyimnﬁ 3(3-0-6)
Integrated Media Planning

801575  n1smaImLiionsIdus 3(3-0-6)
Brand Marketing

801576  NITINLNULAZIANITNINTTUNLAY 3(3-0-6)
Event Planning and Management

801577  wdefiawmaniziunisinsedoasnianiseain 3(3-0-6)

Special Topics in Marketing Communication

2) Inenlinus Iurubitesndt 12 wulena

801597  ANYIUNUS 1 WHU N2 2 M
Thesis 1 , Type A2

801598  ANYILUNUS 2 LHU N2 6 uefn
Thesis 2, Type A2

801599  ANYITNUS 3 LHU N2 4 weie

Thesis 3 , Type A2

3) srgrrUsAulituntaein Iuulitdesndt 5 wuleia
801501  sutUeuITITeN19gIng 3(3-0-6)
Research Methodology in Business
801508  dunwssnuilymvmisgsialutagiu 1(0-3-1)
Seminar in Contemporary Issues
801509  inAdnw 1(0-3-1)
Regional Studies

3.1.3.2 NSUIANITANET WU U
1) 97U51873U7 auulidasnii 30 UAA

1.1) NUINIBIVIAU 371U 18 wuaena



801502

801503

801504

801505

801506

801507

801541

801542

801543

801544

801545

801546

801547

801551
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\ATYEANANTIINT

Business Economics

MsUnifien1sdanis

Managerial Accounting
m'if-‘ffmm'iﬁ/]’%JWEJ’]ﬂimqwéuazwqamimmﬁmi
Human Resources Management and Organizational
Behavior

NNSUIWITNTLUIUNITNINGIND

Business Process Management
A1FIANITNNNITNAA

Marketing Management

AFUITITNITEY

Financial Management

1.2) BuIn3gaen Iuaulitesndi
Tnglhdenanseindwioluil
NSUTMSIBeNagNSAmSURUTENBUNTS

Strategic Management for Entrepreneurs
nsuffuszneunisuasnsiEusugsia
Entrepreneurship and New Venture Initiation
N159ANIINIHOINT

Tax Management

N353AN15gINAIMUANUAZAAS

Retail - Wholesale Management
WINNTIUTINAE)

Commercialization of innovation and Change
mﬁmmvﬂmqmiﬁﬁﬁﬁ]

Business Project Analysis
WideilmwangmunsuInsdmiugusznaunis
Special Topics in Entrepreneurship

nagnsiazuleuienigshaionusuladafinduaslgguniu

Strategy and Business Policy for Logistics and Supply chain

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

12 %UQeNA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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801556

801557

801561

801562

801563

801564

801565

801566

801567

801571

801572

801573
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n3dnn1saUladafnduaslgauniu

Logistics and Supply Chain Management
ngraneiiteafetunisianisladadnd

Laws Relating to Logistics Management
NNFUTMIIARIFUAIMALNIINTEANBFUA
Warehousing and Distribution Management
NIIANSAUNTN

Quality Management
ﬂ’l’ﬁLﬂ’i’]%ﬁ%@;ﬂﬁ%ﬁJQﬂLﬁlamﬁfﬂmi
Advance Data Analysis for Management
Wdeiliawangiuladannduazleguniu
Special Topics in Logistics and Supply chain
N133ANITTINAENS

Strategic Management
NANNISAALAENITIATIBMTINALNS
Analytical and Strategic Thinking
AMEHUNFINALNS

Strategic Leadership
nsdansuianssauagnIsUsmsnIsUasuLla
Innovation and Change Management
n3dan1sAuIngmnITad

Crisis Management

N3N BINAENSansugIAITEnIaUsEIna
Strategic Management for International Business
Wt AYaNIZAIUNITIANISTNAENS
Special Topics in Strategic Management
nMsnaadsnagndiionisutatu
Competitive Strategic Marketing
WOANITUHUILNA

Consumer Behavior
ﬂ’]’i?i@ﬂ’]'iﬂ’]'ima’]ﬂLLUUUUiZU’]ﬂ']i

Integrated Marketing Communication

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



801574

801575

801576

801577
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ﬂﬂi’mLLmuﬁaLLUWimﬂﬁ

Integrated Media Planning
nInaRLiienTIAUA

Brand Marketing
N1FNNULAZIANTITAANTIUNLAY

Event Planning and Management
WdeRiAvanssunsHnsedeasnniseain

Special Topics in Marketing Communication

2) AMNSAUAINDETY

801595

801596

3) s1e3vUsAUldtunUaenn

801501

801508

801509

ANSANYIAUAINNILAULDY 1
Independent Study 1
ANSANYIAUAIAILAULDY 2

Independent Study 2

seilgUTnITeN19gIAa

Research Methodology in Business
[ < a Ly
dunuszaudynmnegsialulagu
Seminar in Contemporary Issues
QHAARNK

Regional Studies

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

o [ 1 ) a
uulidesnin 6 wilwha

3 UUIBAN

3 UUIBNN

o (R 1 ) a
ulddesndn 5 wilein

3(3-0-6)

1(0-3-1)

1(0-3-1)
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3.1.4 WHUNISANE

3.1.4.1 BWAUNISANYINTIAANISANWILLAU N LUU N 2

801501

801502

801503

801504

801505

801506

801507

801508

801xxx

N7 1

AANTSANENAU
seleuiiTenegsia (liduniiein)
Research Methodology in Business (non-
credit)
WISYFAANSTING
Business Economics
MsUnifienisdanis
Managerial Accounting
mﬁmmw%’wmﬂimywéuazwqamimmﬁmi
Human Resources Management and
Organizational Behavior

EIEY

FuUN 1
=
aANSANYIUaY
NNTUIWITNTLUIUNITNINGIND
Business Process Management
A1FIANITNNNITNAA
Marketing Management
ASUIMITNITHY

Financial Management

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

9 AUYNA

duuunusziulynmnsgsialulagiu (Widumbhein)

Seminar in Contemporary Issues (non-credit)
I waen 1
Elective Course 1

LY

3(3-0-6)

3(3-0-6)

3(3-0-6)

1(0-3-1)

3(3-0-6)

12 BUYNA
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7 1
MAMsAnegaTou
801597  INYILNUS 1 LHU N2 2 RUBAA
Thesis 1 , Type A2
594 2 waein
N7 2
AANTISANWIAY
801598  ANYILUNUS 2 LHU N2 4 Wi
Thesis 2, Type A2
80Lxxx  AWuden 2 3(3-0-6)
Elective Course 1
801509  qilmadnw (lltduniefin) 1(0-3-1)
Regional Studies (non-credit)
594 7 wdagnn
¥l
AANsAnEUane
801599  ANYILUNUS 3 LHU N2 6 e

Thesis 3 , Type A2

594 6 AUWNA
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3.1.4.2 BWHNUNISANYINTIAANITANWILAY .

7 1
AANTISANYIAY
801501  suleuididennegsna (litdumiefin) 3(3-0-6)
Research Methodology in Business (non-credit)
801502  LASHEANANTTINA 3(3-0-6)
Business Economics
801503  nsUnyBifiensdanas 3(3-0-6)

Managerial Accounting

594 6 KUK
JUUN 1
=
nAN1sAnwIUane
801505  AMSUIMITNTLUIUNIININGINT 3(3-0-6)

Business Process Management

801506  N1FAANITNWAIIAAIA 3(3-0-6)
Marketing Management

801507  N1SUIMITNITLU 3(3-0-6)

Financial Management

37 9 ienn
FuUn 1
nanaiou
801504  N1FIANITNTNEINTUYBILASNEANTINBIANTT 3(3-0-6)

Human Resources Management and Organizational Behavior
801xxx  AwaRN 1 3(3-0-6)
Elective Course 1
801xxx  AYADN 2 3(3-0-6)
Elective Course 2

594 9 %UBNR



801xxx

801xxx

801595

801508

801509

801596
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PUUN 2
= 1
N1ANISANEAY

A 1aen 3
Elective Course 3
A naen 4
Elective Course 4
ANSANYIAUAINNILAULDY 1
Independent Study 1

574

PUUN 2

=
nAN1sAnwIUane

duuunusziulynmnsgsialulagiu (Widumbheia)
Seminar in Contemporary Issues (non-credit)
pinmadnw (Lidumhein)
Regional Studies (non-credit)
NSANYIAUAIINILAULDS 2
Independent Study 2

34

3(3-0-6)

3(3-0-6)

3 UUINN

9 AUYNA

1(0-3-1)

1(0-3-1)

3 UUInN

3 BUYNA
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3.1.5 ANB3UNEIIEIN
801501 e1U8UTTINYNNGINT

Research Methodology in Business

AUYNY Anwe wastUMNeueINITITe Ussnnuaznisuiunisiveg
st muelayniside duUsuazanufgiu matusiusdeya nsleseideya
N9 TEUlATIIAZII8IUNTIF8 NsumanTITeluld assenussutnidounas
WATATBLUNTITBANIENATUTIAT

Research definition, characteristic and goal; type and research
process; research problem determination; variables and hypothesis; data
collection; data analysis; proposal and research report writing; research
application; ethics of researchers; and research techniques in business.

a

801502 IASEFANANTIIAY
Business Economics
AnwranuasnguiiAsugAmansyanaLasinandmsunsanaulawag
MyuAuleu1eM19gsng MTIATIERgUasRLaraunIu NTHERLAEAUNUNITNER
TassadmanauazAanssunianisnan ulsuienisiulaznsadsiifinansenuse
MIANUBUNIATINT

Microeconomic and macroeconomic concepts for business decision

making and for business policies determination, analyses of demand and supply,

3(3-0-6)

3(3-0-6)

production and costs, market structure and market conduct. Effects of government-

al monetary and fiscal policies on the business sector.

801503 MU Tiensdang

Managerial Accounting

Anwinsihdeyanen1sUnydunldlunisnusy minjuaunsaiu-
1 nsianansufifa (nsmiuaw) waznsandulanisluedans Mdesien
NIglaRuan N1SULTRUYULINTTILLAZNITIATIINAANS N1T30AUALS uae
menpinesamuielifiasandaduloamuszezen

The course focuses on the use of accounting information in planning,
operating, evaluating (controlling), and decision-making in organization, cash

flow analysis, standard cost and variance, analysis profit planning, and

3(3-0-6)
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capital budgeting for long-term investment decision.

801504 NIFIANMININEINTUYWIUALWORNTTUDIANTS 3(3-0-6)
Human Resources Management and Organizational Behavior
ANWINgERNMITANIINTNEINTUYLE  NITUIUNITNRAUNTNEINTUY B

nsfvuaulEUIBuA LU U NN SIS UnuMETveeadnTuas

N153AN13 ANUENITUSIUBIANT MIUIMINGN A1E N1sUTMIANUTAREINY

Tupsdng Anfley Lanad/viauai n1sseus M13ela Jausssuluesdng nsuims

anuviavanglumiieny uagn1sudmsnisidisuida
Theories and processes for human resources management; policy and

planning in human resources. Organization roles and management; relationship
in organization; group and team management; leadership; organizational
conflict; values; attitudes; learning; motivation; organizational culture; diversity;

organizational change.

801505 MITUINITNILUIUNITNIGGIN 3(3-0-6)

Business Process Management

MANN13IANIINTEUIUNNTUZURNT FBn1suazsUkuunIsdanIsnseuu
N15lUBIANINNEINA NMTIATIEN BONLUUNTEUIUNNT N1TUTMITIATING NITATUANAMAIN LUIAA
wagn1sUHURMUNITIANIS QUMY N1FUNIBNINIINTTIRTeABUsIadmsunMsdnaulanig
55019 lURAANMNTIUNITHEALAZUTNNT MITINUNULAZAIUANNTITUHUANT
winnssunasunumvesnalulagasaumalunszuiun1sdannig

Process management principles; methods and approaches for Business
Process Management (BPM); components of business process analysis, modeling and design;
project management, quality control, concepts and practices in supply chain management.
Quantitative analytical techniques for manufacturing and service industries. Operation
planning

and control. Innovation and Information Technology Management for Business.
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801506 N13IANITININNITAAA 3(3-0-6)

Marketing Management

Anwniauumndn unum uagnihiivestinnisnain wanssuvesiuilan
isaddielunsiinsgiiiesnaulanianisnain nsimusnaadvine nmsiden
AMULUIRAIN NITIATIZALAZNYINTUAIUADINITVDINAIN NITAATIZHRANIN
wndounaznsusduiionsimuaulouis nagvd warlusunsumninisnaia

Marketing concepts, roles and functions of marketers, consumer behavior,
analytical decision-making tools; target market identification, market segmentation,
demand forecasting and analysis, environmental and competition analysis for

policies, comprehensive marketing strategy and program for a product.

801507 NITUINITNITIIY 3(3-0-6)
Financial Management
wuAnuazIA3pedlaluN 1T IAT NN Y FBNsTansAunSndsne
NSNAITAINITANU IATIATVBIIUYU AUNUIUY W8 adunu kazuleutedutung
Concepts and tools in financial analysis, management of assets, capital

budgeting, capital structure, cost of capital, sources of capital and dividend policy.

801508 dunuussnulgmimsgsnalutaglu 1(0-3-1)
Seminar in Contemporary Issues
NsANYIATIEN wazaduse Ussiulgmdidgmisgsialuaaiuniseal

Ui
Investigation and discussion of major contemporary issues relevant to

business management.

801509 Qin1Afnw 1(0-3-1)

Regional Studies

Anwdoyan1amuiAsygne dean n1silles walulad Twusssu wagn1sin
nsesinslumtheaunasy uaz/vde ssdnisnagsia Tukas/miesaUssme v
Joyaluuenasiaztoyadrnainauiy wanihveyauaslaiusie wagsieauna

Reviewing of data related to the economic, social, political, technological,

cultural and management conditions of government agencies and/or business
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organization in Thailand and/or abroad, both documentary and field study; discuss

and report such information.

801541 N1TUIMTRNaENSHMTULUSENEUNT 3(3-0-6)
Strategic Management for Entrepreneurs
ANUEAYYRINITUIMNSAINAENSA M ULUSENOUNS  NSTUIUNITHAR

NFIATIVENINLINR X IUNTANTUNY NMTIATIENENEIMNTTULAENITIATIEN

udagneeuvetednsiiensnaununagns mstununagnslugnsuita ns

muAN ez madalunsuimisuunagns  msthieiesdlovnansuimsasislul

WlElun1suImsdnn1sesans @ msudusenau- n13gsia
Importance of strategic management for entrepreneurs; environmental

analysis and process for competitive advantage; industry and SWOT analysis for

strategic planning, implementation, and control; techniques for strategic plan

management; various modern management tools for business entrepreneurs.

801542 msidudusznaumsuazmsizudugsna 3(3-0-6)
Entrepreneurship and New Venture Initiation
Ansgilonianisgaiauazaniizmautediu n1sedigsia nisdamamu

JULUUA9Y nagnsn1sidngasna Basieviunasiluyu nguanenswddumataya

wnugINRdmSumhegsivln
Analyses on business opportunities and competitive situations; starting

up a business, business venturing; strategies for entering into business; analyzing

sources of capital; regulations on intellectual property rights; and business plans

for new business entity.

801543 N15AANISANEOING 3(3-0-6)
Tax Management
meﬁ'mmmiﬂaiéfmmsliﬂizﬂaumi USTLANNEBINT NANNITUATIEH
AFeNg mﬁmmmﬁhazﬂammmaqém N15IANTAUAIAIARILALIIUAR
M53PtBLAZNISINNSANILEDS ALsTaUEMINSeIns nsUSsUleUIeNNg
msUa@nsiudiiennuanunsalunisinens

Revenue sources of entrepreneur; types of business tax; principles of
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tax analysis; debt management and fund administration; inventory and cash
management; purchasing and risk management; taxable capacity management

and related corporate financial accounting policies.

801544 n133AMSIINIAUBNUALAES 3(3-0-6)
Retail - Wholesale Management
SULUUTRINSAUEN-Ads  BATIeilATeaineeednsssia sUkuUNIsInsIu
nagnsTlflunsiuiuau nagnsnisvgiessia nagnsaiuUszaunianiman n1s
AAMANNATY NISULATY NITAATIINGANTINAUTIAA NMTUUIIANYEUAT N3
WATINLIVIANUTDEGIUA  N1SUTMTTEUURUMNUgNIguasgsNamUan-Ads N3

a

suliugsnamuan-madusunvumdaddiannselind  Jaymlunissiiiuanues

9 Y

;Y

gsnaAUaN-Ads

Patterns of retailing and wholesaling; organizational structure analysis;
managing store layout; retail-wholesale strategies: expansion, marketing mix, direct
marketing, and direct selling; shopper behavior analysis; category management;
store’s profit and loss analysis; supply chain management and e-commerce for
retailing and wholesaling; problem based solving or case studies on retailing and

wholesaling.

801545  UINNIIULAINUYE 3(3-0-6)
Commercialization of Innovation and Change
UseTAnITiauIAuAnaieassd Lasuinnssuniegsna nswmn

AMgRasituTmuIuInnTsL nallANsARaTNETSA NSRRIy

mémﬁmsﬁmngﬁﬂ@mﬁm?{u NTAAIUIDIANTUNITSEUS N1TINUNUNALNS

AMTUAUAUIANTIUUUULATYFNINDLNEN
History of innovation development and business innovation. Develop-

ment of leadership and innovative team. Creativity techniques. Innovation

development. Products from local intellectual. Development of learning organ-

ization. Strategic planning for innovative products in sufficient economy.
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801546 N1FAATILILATINIGGIND 3(3-0-6)

Business Project Analysis

IerzinarUszdiulasainsgsia Anwenudululsvedasinis e
HITTINVBIATING WATANTUTMSAUNY MTIANTINET N1STIRETININeINs
nsUseidiunudeswedasinis uay melisesinnudemeidunensdl nissey
AMNaFBeN13TedATINTg wazkuIneUiwsiansidululd uwmnnssessuanuides
giasneg nsdAnwmulululivedasinisgsnasslagldseniwisadeln

The central role of project management today. A review of the project
life-cycle. Techniques in the areas of cost management, scheduling, resource
allocation and risk assessment and sensitivity analysis. Identifying and managing
project requirements and planning for handling various risks. Case studies using

project feasibility software.

801547 vhdaiiiAwanIEAUNTUIINIEmSULUIENaUNTS 3(3-0-6)
Special Topics in Entrepreneurship
dauazgminiaulavieussnulnigfeaiunisuimsdmsugusznounis

Selected secial and interesting issues related to entrepreneurship.

801551 nagnsuazuleuteniegsiaiissudnladsfnduazidguniu 3(3-0-6)

Strategy and Business Policy for Logistics and Supply

chain

nagnskaruleuglunsmiiiugsia nsivuaiiAniswenagnsuas
NILUIUNMTUINSTINAYNTVRIBIANT NMTIATIBRANUFUNUSYDILATIATNS
psAnsuaznagndssta Inslitedesdlelunsiinszianunisainiegsia wagnns
Anevigramngsy inseslenisiunisuimsnuiladafnduazldguyiy
Answsinsdiinuenassuazniaenalufunsimsiansladafinduay
lggunu

Strategies and business policies, strategic positioning and strategic
management, analysis of organizational structure and business strategies, tools
for business environment analysis, industry analysis, tools for logistics and supply
chain management utilizing case studies from government and private sectors for

strategic directions in logistics and supply chain operations and management.
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801552 n1sIan1sAuladasnduazlyguniu 3(3-0-6)
Logistics and Supply Chain Management
nsIanTsikarnITenagnsluszuuladaindvetasdns nsuseyndld

wnAnTiAgdeaiunsdmeuTan Auf wazu3nis MInevaLBIANLABINTg

wagnisasauiianelalvignantuldgUnumudedniamesnuakagaunu
nagmsuazesAuszneufid A lumsdinnsanuduiusluaietsvesldguniu

N3UsEliusEuy wagnseuunsladasind nsussenaldssuuansaumelussuy

ladafnduazlgguniu
Management and strategic positioning of an organization’s logistics

system; supply of material goods and services, transfer of demand data and
customer satisfaction in the supply chain within the time frame and costs;
strategies and critical aspects of relationship management in supply chain
networks; systems evaluation and logistic processes, and application of

information systems to logistics and supply chain systems.

801553 nguuneiifaaieafunisinnisasiafng 3(3-0-6)
Laws Relating to Logistics Management
ngneAgtestuladafnduarleguniu sedeudfURiAeatunisuuds

sUKUURNNY) FNIun ManELe wasTnsenA meniAedes sudeuitnisma

Aanns  nQuneligINsALAINTaMY  nvaneUsERuftlays
Laws related to logistics and supply chain; regulations on various

transportation modes: sea, air and land transportation; related tax; customs

regulations; investment promotion laws; insurance and agent laws.

801554 N1SUSHITARSAUAILAZNITNITZANIEUA 3(3-0-6)
Warehousing and Distribution Management
UNUIMYeIRasauAlusTUUladaRnd UselAnuaInasdunn Wuun1saiu-
NuAgEUA MsiEeniiafing nsnaliareenuuundsEus MsitAsIEilsEaNE-
AMNYDIARIAUAMALTEUUINITASIEUAT NTUssendldszuuansaumadmsunds
AUAATNIAUATIUVAUAIAIAST TEUUNMINTEAEFUAT N15LTUTIUTUIN N15ades

LAENISUSMITUTENISHAR N1StaenldATedils
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Roles of warehouse in logistics systems, types of warehouse, ware-
housing models, decision of warehouse locations, warehouse layouts and designs,
warehousing performance analysis and inventory management, application of
information systems for warehousing and inventory systems, distribution system,
packaging and materials handling utilization of devices; inbound quality

management.

801555 N13IANITAUNN 3(3-0-6)
Quality Management
AMNTINVDINITUTVITAMANUBIBIANT b dgylunsuinig
AunW LaznsUszenAlilnAniioadsteldiuTeumenisudadu Tnens
UFuUTasBUUNIsInaTY waznsansuyy wiauiuIsnis Six Sigma wag Lean
samesnsimgaduiitendue
This course provides a general perspective on quality management
in as organization as a whole. Key concepts on quality management and
application of these concepts are to create business competitiveness through
process improvement and cost reduction with Six Sigma and Lean Methodologies,

as well as other contemporary modern methods.

801556 ms"?Lﬂi'lzﬁ%’aga%”uquﬁamsé’ﬂmi 3(3-0-6)
Advance Data Analysis for Management
Anwmsldimaiiansadaransidalsunm anuinasdu duuunis

Andula fuuuiniaen Muuuwarey AkuulUTHNTURREY FkuuAIUANEUA

AIAFT NATIANITUTEHIUNAKAENITNUMIULASINIG FIMUUNTTIRBUNANITALT

adlarans waznquiing lunsdndulangsasuiunslimaluladiienly

143ANINTEUIUNNEGINA
Introduces quantitative techniques in mathematics: probability;

decision model; Markov model; queuing model; linear programming model,

inventory model; PERT/CPM; simulation model; and game theory for

decision making in businesses accompanying available technologies.
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801557 videnAwanizauladannduazlyguniu 3(3-0-6)
Special Topics in Logistics and Supply chain
Witewarlmfiinaulanieussdulmiqfestunsdanisiadaind
wazlgauniu
Selected secial and interesting issues related to logistics and supply

chain management.

801561 N1FIANTIINAYNS 3(3-0-6)
Strategic Management
ANUAAYVDINTUSMITANNAYNG  NTLUIUNTLAEMTIAATIEAAN N
windaulun1sAnduay MIAAsZRgRaIvMnsIULasN1TIAIIZALTgAeDY
Yos0sAnTiionTNuNLnagns nMsthusunagnslugnisufod msmuau uae
widelunmsuimsusunagns  msdiaiesilenisnsuivsadelmiunldluns
UIM3INNT09ANT
Importance of strategic management, environmental analysis and
process for competitive advantage; industry and SWOT analysis for strategic
planning, implementation, and control; techniques for strategic plan manage-

ment; various modern management tools.

801562 WANNITAALALNITAATIZILTINAYNS 3(3-0-6)
Analytical and Strategic Thinking
wanARluN1SIL MsasensEuunsAntudsassassn nshodu
szuu uar msldvema Tunsdadulavuiiuguresnusssuasesssy Anusy
Anwoulesdnsisiivenguyanasine 4 AAeates 1wy gnin dieviu wiinay
uardann nsdlinwieng 4 910 ssdnsmassuasionty TluuasneUseng
Principle of job performance, constructing creative thinking process,
systems thinking and reasoning in decision making based on moral and ethical
standards, corporate responsibilities for stakeholders such as customers,
shareholders, employees, and society; case studies drawn from both domestic

and overseas public and private organizations
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801563 AeRunTINagNg 3(3-0-6)
Strategic Leadership
WWIAR Ml ULUY LLazU‘mmmaapliﬁﬂumﬁw?{amwaaaﬁm
dieassarudiSaliaenndostunsdsuulasanmuandoslugatiagiu
Tundidevied nmsadciuusssuesdns  nsasnruliidedelaluiivhau
nsasugnisensdns  mslaseianududirlussinsadelvy
Concept, theory, model, and role of leaders in leading and trans-
forming an organization to success under changing environments; creation
of vision and organizational culture, creation of employee trust and commitment

to organization, analysis of leadership in modern organizations.

801564 M133ANTTUIANTIULAZA1SUSMINSIUABLLURS 3(3-0-6)
Innovation and Change Management
mMswasuulasannuindoniidnansenusensdns  inadiauazisns

UImsmsasuaniievlugnisusuussmanisdiiunuvesesdng msaia

uinnssu mMInenagnd nmandndulaznsdnnsuinnssuitenisiasuulag

ANNENFAVBIDIANT
Environmental changes and their impacts on organization, techniques

and method of change management to improve organizational performance,

innovation and strategic positioning, innovation implementation and manage-

ment for organizational success.

801565 N15AANISAUINGANTITOL 3(3-0-6)
Crisis Management
AITINY B3RUsENEuNaza v IANINgAN5al LaSesiledily
Tun1suimsanandes puuanAesEnnITUITsAdesiunisdanisiu
INgaNTsal wuAnkansEUILNITlUNTIANTTAUINgANITAlLULYTANNIT N3
Suilefuinganiselasintu NNSL3UININGA-NT0
Definitions of risk and crisis; factors and causes of crises; risk
management tools; concepts of risk management and crisis management;
concepts and process of crisis management; how to respond to crises; learning

from crisis experiences.
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801566 N1FIANIITINAYNTANNTUTINATEN TN TENA 3(3-0-6)
Strategic Management for International Business
NMTAATIARAUSBUWIBUSENIUsTne Tusnudian Jausssy n1silles

WISEENa Wasngvung M1Taenaensuasn1saLliunagnsluaniniinaeuvedlan

mueLansasazsusurestianislunsueiuiy msdendufuasuwasiniu

AINTINANG VDIDIANT  NITINAAUINNAITLTITURBZNTENTEAUAMULALUT BU

Tunsudadu nsaiiunagnsseaulan
Comparative analysis of different social, cultural, political, economic and

legal environments in specific countries. Formulating and implementing effective

competitive strategies in global business environment according to capabilities and

position of the firm. Which products to offer and where to locate the various activities

of the firm; How to position and leverage competitive advantage; How to implement

a ¢lobal strategy.

801567 T NLAYANIZAIUNITIANITANAYNS 3(3-0-6)
Special Topics in Strategic Management
ﬁﬁaLLaz{jzgmﬁmiwauiw%ﬂmﬁuimiG]Lﬁ'mﬁumiu%mw?maqmﬁ‘

Selected secial and interesting issues related to strategic manage-

ment.

801571 nnsmaaLBanagmsiNensutiedu 3(3-0-6)
Competitive Strategic Marketing
nsuszduanufululinenismaiauaranudesiifeniostu

AwanansavesianslumsiauLar nmauduaruInsidanrLgn

nsTUILNIATSyaA LY Laneesonensdanisifiensantu s

nsuunldinalulagansaundlunisdnnis SinseinsdAnuiieafuuuimis

lunrsafanagnsnuniseainegeilusedvina

Evaluation of market potential and risk related to firm’s ability to
develop and deliver goods and services of customer value. Process of
value creation and management tools for sustaining values, including
information technology integration. Case-studies to provide tools for

developing an effective marketing strategy.
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801572  waANsIUFUILAA 3(3-0-6)
Consumer Behavior
nsrUIUMTIATIRINgANTINEUIaA nsivuanguidmvinen
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Process of consumer analysis and the choice of target markets
which are grounded in selected findings from the social sciences, influences
of culture, subculture, social class, small groups and individual psychology

upon attitudes and behaviors of consumers.
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Integrated Marketing Communication
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The role of communications including online and offline marketing
channels in the marketing mix. Different types of promotional tools, media
and methodologies of integrated marketing communication process. Analyt-
ical approach to the study of marketing communications including how to
integrate all of the marketing communication elements and how this is

critical to an organization’s success.
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Integrated Media Planning
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Strategic media planning; media fragmentation and proliferation;
integrated marketing communication; connections planning and marketing
public relations; media buying/planning, the calculation of audience ratings,
media share, reach and frequency, and gross rating points; internationally
major data sources used in media analysis; strengths and weaknesses of
various media as message carriers; media planning software in the design

of contemporary strategic media plans; development of complete media plans.
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Brand Marketing
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Components of a brand, its equity and emotional benefits to customers or
prospects; the essential concepts, skills, and strategies of brand marketing; con-
sumer needs and motivations in a changing marketplace to support sales, increase
brand recall, recognition, awareness and repositioning; factors that make a brand

successful; price pressure, fragmented markets and media which increases

difficulty in reaching target audiences, and proliferating competition.
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Event Planning and Management
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The nature and significance of event planning and management from
international, national, regional and local perspectives; nature of events and cele-
bration, and their impacts on business; the role of resources management and
operational considerations; strategies necessary to ensure the sales promotion and

corporate reputation.

801577 videfiAwanizdunisindedeaisnianisaain 3(3-0-6)
Special Topics in Marketing Communication
Witowarlamihauladeussdulud ieatiunisieaisnisnann
Selected secial and interesting issues related to marketing communic-

ation.
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Independent Study 1
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Self-study allowing students to explore on topics of interest in business
such as finance, marketing, operation, or human resources management. Topics
are related to courses provided in this curriculum, under supervision of advisors.
Topics must be approved by the advisor prior to proceeding; preliminary studies
in subjects or issues of interest; reviewing existing literature to create a conceptual
framework and design relevant research tool(s) such as questionnaire and in-depth
interview questions. Research proposal must be presented and approved by the

research committee. .
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Independent Study 2
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Self-study on topics of interest in business continued; data collection
using research tools from Independent Study 1; codify, analyze,
discuss and conclude on research results; submit report and present the
research studies to the faculty examination committee. The research study must be
presented and approved by the committee and the completed and the revised

research study be submitted to the Graduate School.
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Preliminary studies in subjects or issues relevant to business manage-

ment by reviewing existing literature.

801598 INGTWUS 2 WU N2 4 wiaefin

Thesis 2 , Type A2
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Analyzing information from the literature review in Thesis 1 to create
a conceptual framework and design relevant research tool(s) such as question-
naire and in-depth interview questions. Tool(s) must be approved by advisors,
experts and the research ethic committee. Research proposal must be presented

and approved by the research committee.
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Thesis 3 , Type A2
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Data collection using research tools from Thesis 2; codify, analyze,
discuss and conclude on research results; submit report and present the
research studies to the thesis examination committee. The thesis must be
presented and approved by the committee and the completed and the revised

thesis be submitted to the Graduate School.
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